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Our message map 
defines what we’re trying 
to communicate—our key 
messages that form the 
foundation of our story

The core message at the center is what 
makes us different, described at the 
highest level. From there, supporting 
messages further describe our core 
message. And lastly, our proof points add 
credibility to the supporting message. 

Empowering preparation and  
enlightening perspective

Attributes

Benefits
Resulting in the ability to  

succeed and make an impact

THROUGH

BEcAUsE THEy ARE

spiritual growth

Jesuit Catholic 
heritage

Mission of 
service

Focus on 
ethics

Rigorous academics

High standards 
of excellence

Undergraduate 
and graduate 

programs

Comprehensive 
curriculum

Personal attention

Small class 
sizes

Individual 
attention

Supportive 
faculty and staff

Grounded as individuals

Strong 
principles

Compassion for 
others

Orientation to 
service

Equipped to apply learning 

Broad 
knowledge 

base

Insightful  
thinking

Diverse 
perspectives

confident in their abilities

Willingness to 
take risks

Clear sense of 
purpose

Part of a strong 
network


